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The New Suprais awarded the BERTL®
Four-and-a-Half Sar Rating!

For wer & gars BERIL®
has been the prinmary
source for objective,
independent product
ewabdbn repits ard
comparative analyses on
digital imaging devices
and workflow solutions.
Paradigm Imaging is, once
again, a recipient of a E
prestigious BERTL® 0"
rating, earning the Four-
and-a-Half Star
OUTSTANDING Rating. BERTL® reserves this rating for
devices that deliver a variety of business-critical features
and functions, are above average, and provide potential
buyers with a good return on investment. The New Supra
color MAP solution was awarded the Four-And-A-Half
Outstanding rating based on its versatility, ease-of use, and
itsuse of best-of-breed components.

EIS Supra

Express Imaging System

This isn't the first time that the HS Supra has been
recognized as a wide-format winner. Last year, The Original
Supra received the BERTL® Four Sar rating in addition to
the BERTL's BEST Award. Receiving the Outstanding, Four-
and-a-Half Sar rating for the New Supra enhances the
value of this versatile, state-of-the ar tsystem, and inspires
the Paradigm team to continue to provide first-class
products, at an affordable price, without compromising
quality and our customer-driven focus.

molar gl rpl
Paradigm introducesthe imagePRO Hex!

Paradigm Imaging's exclusive imagePRO HEX system
features the imagePRO Gx 42 HD PLUS Series scanners,
which deliver the highest definition CCD image capture
available on the market. These scanners also feature a
state-of-the-ar t feed mechanism, allowing for the safe
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w/ optional Canon imagePROGRAF Print

scanning of delicate originals, such as tissue patterns and
delicate ar tvork.

Here are afew of the highlights of the new imagePRO ALEX ,
available in 4 models:

== QO eamirppEELpj~——£°
Y Instant-On, long-life 2D LED illumination system
Y 1200 dpi optical resolution
Y Fast 12ips monochrome and up to 4ips color scan speed
Y Upto .8 maxmedia thickness (T models)
Y 48-bit color data capture
Y Network ready with Gigabit Bhernet connectivity

=0 - jOE2 P j~——E% T ——2°-E°
Y Includes Windows XP® Professional
Y Intel Core 2 Quad-Core Q6600 2.4Ghz processor
Y 2GBDDRPC2-5300 memory
Y 250GB SATA-150 (7200 rpm) 8MB cache hard drive
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Y Touch screen and keyboard control
Y Interactive scan-print-copy controls
Y Over 550 printers suppor &d

Y Includesover 325 ICC output profiles
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The integration of the imagePRO Gx 42 HD PLUS series
scanners into the ALEX System makes it a per ct solution
for any application requiring high quality color capture
ar work, graphics, and photographs. With over 550 printers
suppor ed by Paradigm's imageH.OW® software, the
imagePRO ALEXis an economical, versatile, scan-print-copy
solution. To learn more about the imagePRO HEX in
addition to our entire line of large-format solutions, visit us
at www.SCANtopia.com.
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The Science of Sales

T—2%§ 32£¢: - OEALr—
Paradigm Imaging's Central Regional Sales Manager

In our last issue of Paradigm e-News we talked about the customer's
buying process in the Science of Sales. In this issue well explore
communicating styles.
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All people communicate in one of four basic styles. Knowing these styles
and the types of information each person is looking for can greatly
enhance the effectiveness of communicating our ideas.

Imbk An open person is one who readily expresses emotions,
thoughtsand feelingswithout holding back in any way.

obpbosbha A reserved person takes a while to get to know. These
individualstend to hold back on disclosing anything that might give clues
to their inner nature.

afob™q  Thisperson is fast-paced and asser fve. These are the people
who hve ben alled Type A Hfeir ridirect olleagues ben prceive
them as competitive and controlling.

flkkafob™q This person is slow-paced and security conscious. For
example, indirect persons are unlikely to take the social initiative to
introduce themselves at a par . They are less confronting and likely to
prefer aconversation with agood friend in aquiet corner of the par ¥.

Let's take a look at some of the specific characteristics of each style and
determine what type of communication would work best for each.

obi”gbo The elater 9 n lhe gadrant @minated l alosver pce
(Indirect) and a relationships-oriented approach (Open). The Relater is
exceptionally easy to work with, a person who is quite good at
cooperating with others. You can spot a Relater by the presence of
personal items in their office; photos, plants and objects that create an
informal atmosphere. The Relater is likely to strive for a happy team
rather than atask-oriented group.
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pl -~ ifwbo The Socializer indicates both a desire to build
relationships (Open) and a fast-paced, aggressive approach (Direct).
Socializersare fun, always a bit playful. Their general interests run toward
interacting with others rather than playing the loner. A Socializer is
usually quite talkative, but workswell with others, and quite quickly.

gefkhbo=  The Thinker indicates a slower pace (Indirect) and a closed,

personal style (Reserved). Thinkers see themselves as efficient and place
a lyh slue o horoughness ad pecision. Their €fice pace 9 aat
and structured. A Thinker takes athoroughly analytical approach to their
work, and they prefer to solve problemsat a slow, cautious pace.

afobglo  The Director is dominated by a fast-pace (Direct) nature
and l aonexistent #&itude bout elationships Reserved). They e
of en best known for their aggressive competitive natures. They are the
person n a ¢ganization Wwo an kb dpended o ® @t esults, bt
may b Gticized dér Bving d¢o ittle oncern bout he #ect © hose
resultson the feelings of others.
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To sum up, most communication exper s will tell you that it isimpor ant
to fine-tune your approach to the communicating style of the person you
are talking with. Making a few minor adjustments in your own style to
suit each specific situation can dramatically improve your odds for
getting your message through. Whether you are a field sales
representative or in management, you will find that sharpening your
communication skills can dramatically broaden and brighten your career
prospects.

In our next issue, we'll explore negotiation powers in Partlll of The
Science of Sales.
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Meet Horence Hiber

Horence Hiber has been a member
of e &adigm dmily imce Q04.
. Horence took an early retirement
/" from her career at the phone
company and found af er a few
monthsthat she needed more in her life than relaxation and we're glad
that she did! One job title doesn't cover everything Horence does. She
assistsin a variety of critical customer suppor trolesincluding order entry,
invoicing, and scheduling shipments. She is also responsible for
updating all of our customer contact records. Horence manages to get
as much accomplished during her three-day workweek as many people
do in five full days!

In her spare time, Horence walks for fun and exercise. Unlike some folk's
idea of a leisurely stroll around the neighborhood, Horence par cipates
in 5k's, 10k's and full marathons. She has finished in 10 Los Angeles
marathons and 15 marathons total. She is also a regular par fcipant in
the Susan G. Komen Race for the Cure in Newpor tBeach.

In addition to working and walking, Horence enjoys spending time with
her family and traveling to her hometown of Dublin, Ireland.
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Paradigdmesents...
ParadidmunchemsBispl8glutions

We'vegotanewpesenoamtheweb!ThemewsiteywwmnnestandanmerstandsatotmowasXpesdisplay
Solutions, feaRojestaGaglheighlighakragnples of pop-upndisallgay barmemarothherautifully desigt
graphdecsplayspes®ispl8yplutiohferswideariebypotrabliradeshadiwplalysnnertandsrintddnners,
andhosdfotherniguend¢oseffectdveplaglutiaamshccessories.

WeaepaticulaplyudofthePojecGallgwhiclwefeeilsavaluabéahancem®hhesiteltallowsewetrssee
podugthotota,kimp mefthegguesswoulofthen-lipechasipgcess.

ToexperieogPojec@@allegandvisutatwwwlannestandanmerstands.com.
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Distributor of Large Format Scanning & Printing Solutions

\ www.SCANtopia.com
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